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1 Identify the Participants in the integrated marketing20

communication process and briefly discuss their roles and

responsibilities. Also explain the components of the Integrated

Marketing Communication Mix in brief.

OR

1 (A) What are Advertising Agencies? Briefly discuss their10

functions and various types of Ad Agencies.

(B) Briefly explain the IMC Process. 10

2 Explain in detail the role of Source Factors., Message20

Factors and Channel Factors in the Integrated Marketing

Communication Process.

OR

2 (A) Explain the Basic Model of Communication and the10

AIDA Model of Response Hierarchy in brief.

(B) Explain various methods of setting IMC Budget.10

3 Define Advertising appeals and discuss various types of15

Ad Appeals with example of each.

OR

3 Explain the process of developing the IMC Media Plan.15

4 Discuss the IMC Support Media in brief. 15

OR

4 Define Sales promotion and explain its features and types15

in detail.
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